Retail Insight

> Improving on-shelf availability is consistently identified as the single greatest
opportunity in the global food and grocery industry.

> Retailers and manufacturers both lose when a shopper faces an empty shelf.
With lost sales from Out of Stocks approaching 4%, an accurate Out of Stock
measurement and management solution is vital.

> Always Available delivers dramatically improved OnShelf Availability with a
methodology proven in thousands of stores every day:
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How does Always Available work at Head Office level?
Decisions on range & space are influenced to drive improved availability
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In addition to sales growth of up to
4% delivered by a 40-50% reduction
in Out of Stocks, Always Available
provides category thought-leading
insight into availability by sku, brand,
store format, range class and

customer planogram




